1. Strong Project Presentation

. Clearly articulate the vision, goals, and uniqueness of your project.
- Use high-quality images, videos, and graphics to make your campaign visually
appealing.
: Provide a transparent and detailed budget to show where the funds will be
allocated.

2. Engaging Pitch Video

- Make the pitch video personal and engaging, introducing the team and the
project’s mission.
Include a strong call to action, encouraging viewers to support and share
the campaign.

3. Audience Engagement

. Start building your audience and engaging with them before
launching the campaign.
- Keep backers informed with regular updates on the project’s progress.
. Leverage social media platforms to promote your campaign and
reach a broader audience.

4. Incentives and Rewards

. Offer appealing and creative rewards that are relevant to your project.
Provide exclusive content or experiences for higher-level backers. BTS,
Come to set, be an extra, etc.

5. Strategic Funding Goal

Set a realistic funding goal that reflects the minimum amount needed to
complete the project.

Plan for stretch goals to keep the momentum going after the initial goal is
reached.

6. Community Building

Partner with influencers or other creators to expand your reach.
Foster a sense of community by engaging with backers and
acknowledging their support.

7. Media and PR

Seek out press coverage and interviews to increase visibility.



Collaborate with other campaigns or creators for cross-promotional
opportunities.

8. Pre-Launch Preparation

Build an email list and use it to inform potential backers about the launch and
updates.

9. Timing and Duration

Launch the campaign at a time when your target audience is most likely to
engage.
Typically, a 30-45 day campaign duration works best to maintain
momentum and urgency.
Ensure that rewards are delivered on time to maintain trust and
satisfaction.

10. Post-Campaign Follow-Up

Show appreciation to your backers through thank-you messages and



